
L O A D E D  B E F O RE  TH E  C A L L ,  N O T A F TE R I T

AdScripts — the same spot written at three lengths, ready to read or hand to production.

Objections — the pushback, and the answer, side by side before the rep needs it.

F O U R K I N D S  O F  B A C K U P  —  2 4  I TE M S  F O R O N E  V E RTI C A L

AdScripts
COM PE LLI NG  CR E ATI VE

Ready-to-run radio copy in 15,
30 and 60-second cuts, written
for the category and copied in
one click.

PitchPoints
PR OVE N CONCE PTS

Named campaign concepts for
the vertical — what to actually
propose, not a generic
capabilities deck.

TalkTracks
DATA DR I VE N APPR OACH

The line to open with, and the
research standing behind it —
RAB and Nielsen, cited right on
the card.

Objections
W I NNI NG  R E SPONSE S

The pushbacks this category
actually gives, each with a
written response ready to read
back.

Product screens shown for an insurance-agency prospect; the set changes with the vertical.

WH E RE  I T F I TS  —  F I N D , C A L L ,  P I TC H , P RO P O S E ,  P RO V E

Find
I NS I G H T S

Call
L OC AL L E ADS

Pitch
S E L L E R E DG E

Propose
P R OP OS AL 36 0

Prove
ADL I NK

See Connect in action.
Walk through the platform your sellers — or ours — run on every day.

Request a Demo

844-799-LINK (5465)

linkup@locallink360.com

locallink360.com

C O N N E C T ·  S E L L E RE D GE

K N O W  W H AT  T O  S AY

Know what to say
before they push back.
Built-in sales support: TalkTracks, industry PitchPoints, ready-to-use AdScripts and objection
handling — so reps lead the conversation, not react.

O R  J U S T

A S K  I T

SellerEdge also answers as a chatbot — search or ask in plain language, and it
returns the script, pitch point, talk track or rebuttal that fits the call in front of you.

mailto:linkup@locallink360.com
https://locallink360.com/

