
WH E RE  TH E  D AY  H A P P E N S

G R O CE R Y AI SLE E V  &  FO R E CO UR T AI R PO R T  &  T R ANSI T ST R E E T -LE V E L

TH E  C H A N N E L S  —  F I V E  WAY S  I N TO  TH E  RE A L  WO RL D

01 Grocery Screens inside the supermarkets shoppers trust most — aisle-level presence at the
moment of decision.

02 C-Store & Fuel Convenience, gas and forecourt screens — short trips, high frequency, impulse at the
counter and the pump.

03 Digital Out of Home Large-format screens where people shop, dine and travel — many media owners, one
point of contact.

04 Sports Bars Your brand on bar screens during live sports — every restricted category welcome,
English + Spanish, World Cup 2026 ready.

05 Audience-Based Direct Mail Precision postcards powered by real-world visitation — behavioral, location and
competitor audiences.

WH Y  I T WO RK S  —  TH E  S C RE E N  I S N ' T TH E  O N LY  P L A C E  TO  B E

Where People Actually Are

Aisles, forecourts, bars, sidewalks and
mailboxes — the places a day actually
happens, not the ones a browser reports.

A Visit Is the Proof

Real-world media is measured by whether
someone showed up. That's a harder claim
than a click, and a better one.

It Doesn't End at the Door

re[TELL] turns real-world exposure into an
audience you can reach again on every
screen they own.

Inventory, formats, coverage, targeting and measurement vary by market, campaign objective, budget, retailer or media-owner agreement and advertiser eligibility. All campaigns are
subject to inventory availability, creative approval, platform policies and applicable law.

Put your brand where the day happens.
Tell us the market and the audience — we'll build the real-world plan and prove what it drove.

Start a conversation

844-799-LINK (5465)

linkup@locallink360.com

locallink360.com

RE TA I L  & RE A L -WO RL D

P L A C E - B A S E D  M E D I A

r e[TELL] E NA B L E D

Media where life
actually happens.
The aisle, the forecourt, the sidewalk and the mailbox — place-based media that reaches
people in the moments a screen can't, and connects back to what they do next.

re[TELL]

re[TELL]

P O W E R E D  B Y

r e [ T E L L ]

Grocery and Digital Out of Home run on re[TELL] Blueprints — parcel-level geofences that turn a
real-world exposure into an audience you can reach again on every screen.
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