DIGITAL - PAUSE ADS
CTV & STREAMING
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They stopped the show.

The screenis yours.

Pause ads reach the viewer at the exact moment they choose to stop their streaming
content. Nothing is interrupted — the brand becomes part of a break the household decided
to take.

A BREAK THEY CHOSE THEMSELVES
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. 100%

Share of voice for the length of
the pause

Non-intrusive
The ad appears only when the viewer pauses, so the brand arrives as
part of the break rather than an interruption.
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Premium attention
100% share of voice for the length of the pause — the brand owns the
screen until playback resumes.

Viewer-friendly
The moment is chosen by the viewer, so the placement works in
harmony with their control of the screen.

PAUSE ADS WITHOUT THE WALLED GARDENS

No walled gardens Simple to launch Cross-device retargeting
Others lock you into their own inventory. One creative runs across Roku, Fire TV, Campaigns run in a DSP, so a viewer who
Ours run programmatically across top Apple TV and more, at programmatic scale. pauses on TV can be re-engaged on the
platforms — more reach, more control. No juggling platforms or formats. devices where they convert.

WHERE YOUR PAUSE ADS RUN
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The logos and brands shown are only a representation of the network we provide; actual publishers may vary. Inventory, formats, targeting, attribution and measurement vary by
publisher, technology partner, geography, campaign objective, budget and advertiser eligibility.

BIG SCREEN TO Creative is built for flexibility, and every format supports QR codes — turning a paused screen into
ONLINE ACTION a direct path to the offer.

Own the pause.

Tell us the market and the goal — we'll come back with inventory, audience and a plan built around it.

844-799-LINK (5465)
linkup@Ilocallink360.com
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